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1.0 INTRODUCTION
pride, local distinctiveness and a positive identity 
that generates social and economic confi dence.

It is intended that the Public Realm Strategy be 
formally adopted as a Statutory Planning Document 
and Corporate Policy.  To this end the Public Realm 
Strategy will apply to private developments where 
there is public access or where the development is 
likely to have an impact on the public realm.

Structure of the Document

The Public Realm Strategy begins with a general 
introduction looking at policy infl uence , the vision 
for the Public realm, design principles and then 
design guidelines for the 6 diff erent quarters of 
Ashford.  This document is designed to be read in 
conjunction with a stand along document detailing 
guidance on materials, street furniture and planting.

Policy Context

Planning has always been concerned primarily with 
the quality of the environment.  The Public Realm 
Strategy is set within the context of policy ranging 
from the global to the local scale.  The following 
diagram summarises the local context.  A full 
discussion can be found in Appendix A.

Ashford has been identifi ed under the Offi  ce of 
the Deputy Prime Minister’s (ODPM) Sustainable 
Communities Plan as one of the major growth 
areas in the South East region. New development, 
together with an expansion of services, leisure 
and retail is to be met within the existing urban 
envelope of Ashford.

The importance of the town centre in this expansion 
is fundamental.   Allied to development must be 
an improvement in the quality of the public realm.  
Ashford’s Future Delivery Board has acknowledged 
the importance of a comprehensive and innovative 
approach to implementing highest quality design to all 
new and existing areas of the public realm.

Aim of the Public Realm Strategy

The main aim of the Public Realm Strategy is to 
ensure that all aspects infl uencing the public realm 
throughout the town centre set out best practice, 
new standards and a style, that improves the overall 
quality of the external environment.  Improvements 
to the public realm should create a sense of civic 
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